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Background: Recent shifts in health and rehabilitation 
service delivery paradigms demand that users, such as 
persons with disabilities, take on a leadership role or 
collaborate more with providers in the service process. While 
some persons enter the service process equipped to assume 
an active role, others find it challenging to take responsibility 
for managing their health; let alone advocate on their own 
behalf for service needs. Thus, a closer examination of the 
factors and strategies to successfully enact self-directed and 
partnering roles in the health and rehabilitation services was 
conducted. Findings from three studies are encapsulated 
below and outline actions needed to achieve more     
consistent opportunities for consumer self-direction. 

Study 2:
Validating the potential 
of the ICF to elaborate 
barriers and facilitators 

of consumer 
participation.

(Shaw, Leyshon, & Liu)

Study 3:
Examining system barriers 
to and strategies for return 

to work and return to 
function for persons with 

chronic disabilities
(Shaw, Korzycki, Korzycki)

Study 1:
Investigation of 
consumer and 

provider experiences 
in enacting a self-

directed approach to 
employment 

supports. Findings 
suggest actions and 

efforts that 
consumers and 

providers can take to 
optimize 

environments for self-
direction and 

participation.

(Shaw, et al, in press; 
Shaw et al, 2004a; 

2004b)

Creating a    Creating a    
system of supportssystem of supports
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Work in partnership with Work in partnership with 
consumers to  establish  consumers to  establish  

shared expectationsshared expectations about the about the 
need for teamwork,                             need for teamwork,                             

need for self direction, self need for self direction, self 
monitoring, and self monitoring, and self 

management as well as shared management as well as shared 
expectations for                                                expectations for                                                

consumer partnering                                 consumer partnering                                 
in the therapeutic and in the therapeutic and 

administrative aspects of   administrative aspects of   
care processes and     care processes and     

outcomes in therapy.outcomes in therapy.

Provide consumers opportunities to:

1. execute choices  and  exercise 
control through engaging in self-

discovery strategies,  making 
informed decisions, establishing 

meeting times and agendas.

2. realize a partnering role
through exchanging feedback    

on consumer-provider     
commitment to teamwork 

responsibilities and 
accountabilities 

Need to be persistent in 
pursuing the goal of consumer 

self-management so that 
consumers can consistently 

assume their right to partner   
in community services.         
This  can be achieved      

through consumer and          
provider efforts to              

lobby,  advocate  and           
open  doors to                 
opportunities. 

Focus efforts on barriers 
that marginalize or 
alienate consumer 

involvement through 
ensuring moral support of 

family and friends, 
through addressing 

negative attitudes by 
educating coworkers and 
employers, and  through 
creating shared goals for 

participation across 
services systems and 

policies.

1. Identify who is 
involved, 2. Identify 
gaps in information, 

and 3. Engage 
stakeholders in 

collaborative processes 
to foster and support 
knowledge exchange 

between health 
systems, return to work 

systems, employers, 
and the consumers.

Sharing consumer Sharing consumer 
driven strategies driven strategies 

that support return that support return 
to function and to function and 
return to workreturn to work

Provide a location and 
space for connecting 

consumers with informal 
and formal peer mentors.

Educate providers and 
consumers on the 

importance of informal 
and formal peer support 

groups.


